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ABSTRAK
Penelitian ini berjudul “Strategi Pemasaran untuk meningkatkan Jumlah
Nasabah Tabungan Simpeda pada PT. BPD Jatim Tbk Kantor Cabang Batu”.
Penelitian ini bertujuan untuk menjawab pertanyaan : Bagaimana prosedur
pembukaan Tabungan Simpeda pada Bank Jatim Cabang Batu, bagaimana
fasilitas layanan Tabungan Simpeda Bank Jatim Cabang Batu, Bagaimana strategi
pemasaran produk Tabungan Simpeda pada Bank Jatim Cabang Batu dan apa saja
hambatan dan evaluasi yang dilakukan pada Tabungan Simpeda Bank Jatim
Cabang Batu. Teknik analisis data yang digunakan adalah deskriptif kualitatif dan
menggunakan flowchart.
Hasil penelitian menunjukkan bahwa prosedur pembukaan Tabungan
Simpeda harus membawa persyaratan yang digunakan untuk kelengkapan data
nasabah. Tabungan Simpeda memberikan fasilitas layanan berupa undian
Tabungan Simpeda, On line/ Real Time, dan E-Channel Bank Jatim. Strategi
pemasaran yang digunakan Bank Jatim Cabang Batu dalam memasarkan produk
Tabungan Simpeda adalah dengan menggunakan strategi bauran pemasaran 4P
yaitu (Product, Place, Price, dan Promotion), namun masih ada kendala-kendala
diantaranya adanya persaingan produk, terbatasnya fasilitas ATM Bank Jatim, dan
promo yang diberikan oleh bank pesaing.
Kata kunci : Bank Jatim Cabang Batu, strategi pemasaran, Tabungan
Simpeda
vMARKETING STRATEGY TO INCREASE TO INCREASE THE
AMOUNT OF SIMPEDA SAVINGS CUSTOMERS AT
PT BPD JATIM Tbk BRANCH OFFICE BATU
Hidayatul Mustafidah
D-III Management of Financial and Banking, Faculty of Economics and Business,
Universitas Muhammadiyah Malang
Address: Jl. Raya Tlogomas No. 246 Malang
Email : mustafidahhidayatul187@gmail.com
ABSTRACT
The research entitled “Marketing Strategy to increase the Amount of
Simpeda Savings Customers at PT BPD Jati Tbk Branch Office Batu”. This
research aims to answer questions : what is the procedure for opening a Simpeda
savings account at a Bank Jatim Branch Office Batu, how is the Simpeda savings
service facility available at the Bank Jatim Branch Office Batu, how is the
marketing strategy for Simpeda savings product at the Bank Jatim Branch Office
Batu, and what the obstacles and evaluations made on savings Bank Jatim Branch
Office Batu. The data analysis technique used is descriptive qualitative and uses a
fllowchart.
The results of the research show that the procedure for a opening a
Simpeda savings account must carry the requirements used for data completeness.
Simpeda savings provides services in the form of lottery, On line / Real Time, and
facilities E-Channel Bank Jatim. The marketing strategy used by Bank Jatim
Branch Office Batu in marketing Simpeda savings product is a by using marketing
mix strategy 4P yaitu (Product, Place, Price, dan Promotion), but there  are still
obstacles including product competition, limited ATM facilities, and the promo
given by competitor banks.
Keyword : Bank Jatim Branch Office Batu, marketing strategy, Simpeda
savings
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